Purpose -This study investigates announcement effect anomaly on Seasoned Equity Offerings (seos) conducted in Borsa Istanbul for the 2010 -2015 period and analyze its determinants. Methodology -Event study and regression analysis were used to determine in order to observe abnormal returns in case of announcement performed. For the purpose of comparing results based on announcement was published or not, Paired Sample Statistics test was used. To find out announcement effect anomaly's determinants regression analysis was used through Panel Dynamic OLS (PDOLS) method. Findings-Abnormal average returns and abnormal cumulative returns were observed as negative both in case of announcement or not. But negative returns is significantly higher when announcement is made. Conclusion-Announcement effect anomaly has been confirmed and it has been determined that Leverage Change Ratio, Nominal Capital Increase, CAR (-10,1) variables have positive effect on seos while M/B ratio has negative effect.
INTRODUCTION
Some of the studies on seasoned equity offerings in the literature are related to announcement effect anomaly. It is possible to describe the effect of the announcement as the change in the stock prices following the public announcement of the company's stock issuances which conducted after initial public offering. Myers and Majluf (1984) , Eckbo and Masulis (2005) ; describe the announcement effect as negative reaction to the stocks which overvalued. Asquith and Mullins (1986) , have separated seasoned equity issuances as primary and secondary issuances. They define the primary issuance as a new share issuance that increases the shares in the free float of the company while they describe the secondary seasoned equity issuance as the issuance of the shares held by the existing shareholders. In other words that has not increased the number of company shares.
In this study; based on analyses made through the sample consisting of companies that performed seasoned equity offering for the 2010-2015 period in Borsa Istanbul, we tested announcement effect hypothesis is valid. For the purpose of confirming hypothesis we tried to find out whether announcement of seasoned offering creates a meaningful effect on the average abnormal return of the stocks. Modigliani and Miller (1958) , found that issuance of new stocks, which lead to a decrease in the leverage level of the company and hence in the per share earnings, convey a negative signal to the market and thus investors respond negatively to the announcement of new share issuance. Scholes (1972) , introduced two hypotheses regarding the announcement effect during seasoned seasoned equity offerings: price pressure hypothesis and transaction cost hypothesis. The price pressure hypothesis emphasizes that the issue of new stocks leads to a steady decline in stock prices, depending on the increase in the amount of stock circulating in the market. The transaction costs hypothesis suggests that investors have a negative response to the seasoned equity offerings as investors have to re-adjust their investment portfoilos so that they can buy them from issuance, which in turn increases the transaction costs of investors. Myers and Majluf (1984) , stated that when there is information asymmetry between firm management and investors in favor of firm management, firms first apply to internal financing sources and then they prefer external financing sources. They also underlined that in terms of using external sources they first prefer debt financing and then they tend to issue stocks. In the literature, this is called the pecking order theory.
LITERATURE REVIEW
Before the seasoned equity offering, if there is information that may effect value of stocks of companies but the investors haven't aware of yet, it is called asymetric information and according to Myers and Majluf (1984) it is inevitable because of two reasons:

Information are shared with the investors through the announcements that include important decisions may affect the price of the stocks, carries the confidential information of the company to its competitors. Therefore company management may delay the disclosure of such kind of information.  If the company is publicly held, the company will have many partners at different levels of knowledge and education and the company may not be able to explain each decision of management to the all investors particularly not having techinical background at all times. Therefore, it is accepted that the shareholder and senior management may not prefer to publish material disclosures prior to decisions to be taken.
Based on the reasons above, the asymmetric knowledge also gives the opportunity of market timing to the firm management. When the firm's stock becomes overvalued, the firm management tries to maximize the issuance revenue by choosing the seasoned equity offering as financing preference. As a result, the seasoned equity issuance decision of the company gives a negative signal to the investors and leads them to give negative response to the company's issuance. In the literature, this is called Existing Asset Value Signalling Hypothesis regarding the value of assets. Miller and Rock (1985) , argued that firms' issuance of new stocks give a negative signal to the market. In this hypothesis called the cash flow signalling, it is accepted that the stock issuance decision is perceieved by market as firms can not generate enough cash to finance its operations and investments because their liquidty ability are too low. Mikkelson and Partch (1986) , conducted study in seasoned offerings on stocks and debt instruments performed by 360 industrial firms in the US during the 1972-1982 period and found negative announcement effect in issuance. They asserted that change in stock prices are not related to the amount of new financing, the size of the IPO and the quality of the rating of the borrowing instrument etc. According to their analysis the financial instrument is the only significant determinant of the price reaction. In addition to this, they found that abnormal price movements after the announcements of completed _________________________________________________________________________________________________ DOI: 10.17261/Pressacademia.2018.823 170 issuance followed a reversal price movements when compared to the announcements after canceled and / or incomplete issuances. Asquith and Mullins (1986) , examined 531 public offerings of common shares performed by public and industrial firms in the US were made in the form of capital increases through underwriting during 1963 -1981 period. They calculated announcement effect for whole sample as -%2,7 during the announcement period that they considered to be 2 days. Based on issuance method they found negative effect as -%3 in primary issues, -%2 in secondary issues and -%3,2 in combined issues which include both primary and secondary issues. The results obtained confirm the negative announcement effect and consistent with the previous literature. They emphasized that primary offerings caused dilution in stocks due to increasing number of shares. Jensen (1986) , in his study called wasteful investment hypothesis, argued that financing through borrowing will have a controlling effect on the activities of the firm's managers and thus it increase the operational efficiency of the firm. He emphasized that thanks to use of debt, firms may have fewer initiatives on their cash flows and they must be more rational in all their decisions. Thus some typical agency problems such as moral hazard by Holmostrom in 1979 and adverse selection by Rock in 1986 may not be seen or may be reduced. Barclay and Litzenberger (1988) , observed an average -1.3% negative market response in the first 15 minutes following the announcement of public offering. However, in the hour following announcement of public offering, a negative response was observed slightly lower than returns of the first 15 minutes, at a statistically significant level. It has been determined that, issue size, the use of the fund obtained from the offering and the expected profitability of new investments don't correlate with announcement effect seen in the new share issue. Unlike many studies in the previous literature, it has been reported that after the completion of the new share issue, an average improvement as 1.5% in firm stock prices has been observed. Eckbo and Masulis (1995) , have examined the effect of the investment banking activities and the use of subscription right on the public offering. If investment bank believes that price determined during the pricing phase is overvalued, may ask the issuer to reduce the price of the issue and / or to withdraw it. This behaviour of investment banking may reduce the cost of asymmetric information. Participation of existing shareholders who are regarded much closer to company and have superior and confidential information, will be perceived as positive signal thanks to reducing adverse selection problem. Bayless and Chaplinsky (1996) , found that price reactions of the market for announcements of seasoned equity offerings in hot public offering markets was an average of 200 base points lower than the response to the seasoned equity offerings made during cold public offerings markets. Findings obtained based analysis confirm that firms are going to apply the opportunity window in stock issuance.
Eckbo, Masulis and Norli (2005) , during 1980-2004 period, observed that only half of the publicly traded companies in the US issued any financial instruments after the initial public offering, and a quarter of them made seasoned equity offerings. They emphasized that this is related to the cost of adverse selection should be taken into consideration when companies want to provide their financing needs from extrernal reseources.
They found the announcement effect of stocks offered in the US through full underwriting is negative. In their study, it was reported that the negative announcement effect seen in the private sector includes industrial firms is more severe than public firms. They calculated two-day abnormal return as -% 3 in industrial companies while they found as -% 1 in public firms. They stated that the lower market response seen in public firms was consistent with adverse selection model. Because when public firms are compared to private sector companies, they have less initiative to make timing for overvaluation of stocks in short term. Wu, Wang and Yao (2005) , studied on a sample included 405 seasoned equity offerings based on private and public placement made by industrial firms under the full underwriting during the period of 1989 -1997 in the Hong Kong stock Exchange. According to the results of the analysis, positive announcement effect was determined in seasoned equity offerings which made both in the form of public offerings and private offerings. They calculated abnormal returns as %2 in private offerings while they realised %1,9 return in public placement during the announcement period included 2 days. Via the regression analysis they applied, it has been determined that there is an significiant statistical relationship between the returns on the announcement day and the concentration level of the company's capital both in private and public placements. It is also emphasized that in the analysis, relationship between the announcement day returns and the huge amount of new share issuance will be positive if the concentration in the capital is over 40%. It is argued that firms with relatively low market value / book value ratios, but whose growth rate is uncertain, are more likely to be seen the positive announcement effect in their stocks. They also found that the firm size had a significant effect in the announcement effect anomaly that seen in the seasoned equity offering. They observed higher announcement effect in new stock issuances made by relatively small issuers. They attribute this to asymmetric information in small-scale issuer firms is more related investment opportunities than the existing assets available. Shen (2006) , analyzed the capital increases were performed in the Shenzhen and Shanghai stock exchanges during the 1993-2003 period, including 72 public offerings and 567 capital increases that subscription rights were used. According to the results of the analysis, similar to the developed countries' stock markets, the decrease in stock prices observed on the announcement day, that is, the negative announcement effect was confirmed. It has been found that the impact of the announcement is positively correlated with the proportion of Chinese publicly companies whose shares owned by the gorverment. Also the poor performance in the public offerings is greater in the capital increases in which the subscription right is used. According to market and risk adjusted returns, the two-day average abnormal returns are calculated as %1,1 for public offerings and calculated as 0.43% for capital increases that subscription right is used. It has been noted that these negative abnormalities detected in China differ from previous studies conducted in Japan, Singapore and Korea, but are compatible with studies performed in the United States, England and France. Shahid et al. (2010) , examined price reactions for the announcement of different types of share issuances of 717 seasoned equity offerings conducted during period of 1998-2008, in which 565 capital increases that susbcription rights were used and 152 were performed in the form of direct public sale. In the analysis, unlike the previous literature, three different announcement dates were taken into account include the date of the board meeting, the date of the general assembly meeting and the date when the public announcement was made. Findings according to the analysis results show that the market has a positive response to the capital increases in which the subscription right is used, but seasoned equity offerings have a negative signal to investors. While the negative announcement effect was observed in the seasoned equity offerings on the all dates of announcements, the dates on which the market responded most were the date of the board of directors, the announcement date of the public announcement and the date of the general meeting respectively.
Ruutu (2010), found that the returns of announcement period in seasoned equity offerings fluctuates somewhat depending on the type of issue. In the study, as issue type accelerated offerings and book building at a fixed price were used. Accelerated offerings method was examined under two subheadings covers bought deal and accelerated book building. According to the underwriting methods examined in the sample, the most positive return was seen in the type of full underwriting.
Ahsan and Alam (2014), analysed the impact of the announcement effect in the sample consist of 83 seasoned equity offerings include subscription right usage and capital increase during the period of 2006 -2012 in Bangladesh. The results of the analysis were consistent with the literature and found the existence of abnormal returns on the day of the announcement and nearest days. Regarding the daily sectoral distribution of abnormal returns, it is found that the most abnormal returns are seen in the textile sector and the lowest abnormal returns are seen in the banking sector.
DATA AND METHODOLOGY

Sample Construction
In this study, the data of firms that performed seasoned equity offerings between 2010 and 2015 were analyzed. 79 seos performed by 58 publicly held companies during analyze period are included for the first form of sample construction. Like Asquith and Mullins (1986) , Dubois and Jeanneret (2000) and Allen and Soucik (2008) ; in order to prevent overlap problems only first seos issues are included to sample during analyze period by ignoring subsequent seo issues were conducted by the same companies in the same period. Therefore 67 seos performed by 52 firms were included to the final sample. The data analyzed in the sample consist of the company's stock announcements dates and issuance dates, closing values (prices) of the stocks and BIST 100 index for the related period, returns calculated based on closing prices and the financials of the companies. Data of stocks and BIST 100 were obtained daily basis from Borsa Istanbul for the analysis period. Announcements of seasoned equity issuance of the companies were analyzed through the official site of Public Disclosure Platform (www.kap.gov.tr) by examining the material disclosures of each company for the related period. Since the company's seasoned equity offering was announced for the first time by the decision of the board of directors, the decision date of the company's board of directors was taken into consideration as the date of the announcement.
Model
During the analysis of this study, event study and regression method was used. In event studies main actions should be taken as follow (Kaya, 2012 : 67, Mazgit, 2013 ) :
 A regression estimate is made by assuming the existence of a linear relationship between firm return (ri) and market return (rm) in the estimation window. In such studies, a specific period before the announcement is called the regression period or the estimation window (Brown and Warner, 1985) . Regression period is used to determine the normal behavior of the asset returns compared market returns when there is no any event (in this study seasoned equity announcement). Pre-event observation should include 252 days or at least 126 days in the forecast window so that actual price movements can be defined (Beninga, 2012: 373) . In this study, because the period of obtaining permission from Capital Markets Boards (CMB), which is the regulator of capital markets in Turkey, lasts about 1-1.5 months before the announcement of the decision to increase capital, the regression period which designed prediction window by starting 46 days before the announcement date as Dutordoir and Hodrick's study in 2012 was used. Based on regression analysis performed in this study, we want to clarify that if the companies do not make seasoned equity offerings, what the expected returns of the stocks would be. Then, using the parameters of the calculated regression, in parallel with the study of Asquith and Mullins in 1986, the announcement observation period was considered to be the 10-day period covers before and after the seasoned equity offering (-10, +10), and the expected returns, abnormal returns and cumulative abnormal returns are calculated for this period. These results obtained; represent the expected abnormal returns of the stock under the assumption that there is no seasoned equity offering has occurred. Figure 1 below shows below the regression and observation period used in the model.
Figure 1: Regression and Observation Period Used in Model

In the next stage, the abnormal returns are calculated by using the stocks returns and market returns in the seasoned equity offering for the investigation period (ie. using the actual observation values), then the average and cumulative average abnormal returns are reached by using these values. Finally, the findings obtained by these two analyzes are compared and tried to find out whether the announcement effect exists or not. It is decided that the hypothesis of announcement effect is valid when there is a meaningful difference between the two analysis findings while it can be rejected if there is no meaningful difference.
First of all, in order to initiate calculations for each firm, daily returns of stocks (ri) and market (rm) values for the related period are calculated. Equations used in this process as follows;
Here P it is the stock price of firm i at time t and P mt is the closing price at day t of BIST100 index. In the next step, by using the values of these two series for (-300, -46) period and equation (3), for each firm (for the 67 seasoned equity offerings in which the data set is appropriate in this study), α and β coefficients were estimated by making separate equation estimations using ordinary least squares method.
= + (3)
The parameters obtained are shown in Table 1 . This was performed with Eviews 9.0 program By using α and β coefficients obtained, for each company expected returns were calculated seperately for investigation period (-10, +10). The equation used in this process is;
E (Rit) refers to expected returns of company i and Rmt refers to the return of the BIST100 index for the day t. Using the equation (5), the abnormal return (AR it ) of each firm is calculated.
The equation used in this process (Asquith and Mullins, 1986 : 68);
Then, using these AR values, a cumulative abnormal return (CAR) for each firm is calculated. The equation used in this process (Asquith and Mullins, 1986: 68) ;
Using the previously calculated AR values, the Average Abnormal Returns (AAR) for each date were calculated. The equation used in this process (Asquith and Mullins, 1986 : 68);
Using CAR_t values in a similar manner, Cumulative Average Abnormal Returns (CAAR) for each date were calculated. The equation used in this process (Asquith and Mullins, 1986: 69) ; 
The formulas used to calculate the t statistic are:
FINDINGS AND DISCUSSIONS
Test Results about Hypotheses on Seos Existence Seos
The AAR and CAAR values obtained as a result of these operations are shown in Table 2 . This was done using the SPSS 22 program and MS Office Excel 2013. Note: ***, **, and *; refer to the relevant value is statistically significant at 1%, 5% and 10% significance levels, respectively.
According to the results in table 2; negative average abnormal return on stocks occurred on days 1, 3, 7 and 9 following announcement of seasoned equity offering. In CAAR values, average abnormal return of the stocks was negative for the period of two days prior to the announcement of the seasoned equity offerings.
In the analyzes made so far, it has been worked under the assumption that no seasoned equity offerings announcement has been made. In order to calculate AAR a ve CAAR a values for the case which seasoned equity offerings were performed actual ve values for the investigation period and and values calculated based on equation (1) and equation (2) were used. The formula used to calculate the abnormal return in the case of the seasoned equity offering (Asquith and Mullins, 1986 : 68):
;. indicates abnormal returns in the case of an announcement.
Using AR a values and equation (13) 
Finally, standard deviation were calculated using Equation (9) and t statistics are obtained using Equation (10). The findings are listed in Table 3 : According to the results shown in Table 3 ; negative average abnormal returns of stocks on the 1st, 3rd, 7th and 9th days following announcement related seasoned equity offerings was observed. In other words, negative effect seen in related days when the companies announce their capital increase decision. However, it was found that cumulative average abnormal returns before and after the public announcement of the seasoned equity offering were not statistically significant.
Based on average abnormal returns, hypotheses used to find out whether announcement effect exist:
Average abnormal returns are not significantly different from each other. That is, the announcement effect hypothesis can be rejected.
H 1,1 : AAR t ≠ AAR t a Average abnormal returns are significantly different from each other. That is, the announcement effect hypothesis can not be rejected.
Based on on cumulative average abnormal returns, hypotheses used to find out whether announcement effect exist: H 2,0 : CAAR t = CAAR t a Cumulative average abnormal returns are not significantly different from each other. That is, the announcement effect hypothesis can be rejected.
H 2,1 : CAAR t ≠ CAAR t a Cumulative average abnormal returns are significantly different from each other. That is, the announcement effect hypothesis can not be rejected.
If the H0 hypotheses can not be rejected, the announcement effect hypothesis will be accepted as valid for the related days.
In order to test these hypotheses, table 4. was prepared by evaluating results based on Table 2. and Table 3 . together. When the results in Table 1 .4 are considered; the 2,0 hypothesis was rejected at the level of significance of 10% and it was decided that the announcement effect hypothesis was valid for only on the second day before the announcement of the seasoned equity offering because the CAAR value was statistically significant only this day. On the 1st, 3rd, 7th and 9th days after announcement of the seasoned equity offering, there is a negative and statistically significant average abnormal returns regardless seasoned quity offering announcement published. During the investigation period, the returns calculated on the assumption that the seasoned equity offering announcement was not made were negative. After the announcement of the seasoned equity offering published the negative return both on the announcement date and after continued. If there is a meaningful difference between the two returns, the announcement effect hypothesis will be accepted for the stocks of companies that make seasoned equity offerings during the analysis period. In other words, the existence of more negative and / or less negative returns will be questioned if the company publish announcement offering.
Paired sample statistics t test was used to determine whether there is a significant difference between AAR -AARa values and CAAR -CAARa values. This test is effective in testing whether the average of measurements of a group's separate criteria differ (Akdağ, 2011) . In this context, Since the probability value (0.029) in Table 1 .5 is smaller than 0.05, 1,0 hypothesis was rejected and it was decided that there was a significant difference between AAR and AARa values. Based on the AAR values, it can be assumed that the announcement effect hypothesis is valid. Since the probability value (0.029) in Table 6 . is smaller than 0.05, 2,0 hypothesis was rejected and it was decided that there was a significant difference between CAAR and CAARa values. Similarly, by looking at the CAAR values, it can be assumed that the announcement hypothesis is valid.
When the results obtained from this analysis are generally evaluated; it can be claimed that the seasoned equity offerings announcement has a statistically significant effect on the average abnormal returns and the cumulative average abnormal returns of the stocks. From this point, it can be claimed that the announcement effect hypothesis is valid for the companies that offered to the public between 2010 and 2015. Announcement effect was observed as negative. Based on the findings shown in table 1.2, if the announcement was made during the investigation period, it is seen that the stock returns are lower than when the announcement done. If the announcement is not made, the cumulative abnormal return of stocks on the 10th day after the announcement date calculated as approximately -3.4%, while in case of existence of announcement the cumulative abnormal return on the 10th day following the announcement calculated as 5.8%. Based on these calculated values, the existence of a negative announcement effect is confirmed for the sample consisting of companies that have made seasoned equity offerings in Borsa Istanbul during the analysis period.
Determinants of Announcement Effect
At the end of the analysis, the determinants of the announcement effect will be found by panel data analysis methods. For this purpose, AARa and CAARa used as dependent variables while leverage ratio change (LC), issue size (nominal value of shares sold: IS), CAR(-10,-1) (CAR) and Market Value / Book Value ratio (M/B) were used as in dependent and following models were created :
2:
3:
4:
5:
6:
7: = 0 + 1 +
8:
Among these models, Model (1) and Model (5) for Leverage Effect Hypothesis, Model (2) and Model (6) for Price Pressure Hypothesis, Model (3) and Model (7) for Signalling Hypothesis and Model (4) and Model (8) for Growth Opportunities Effect Hypothesis used to test above mentioned hypotheses. Due to the size of the CAR (-10, -1), the time dimension of all these analyzes was taken as (-10, -1) period. In this case, the time dimension of the analysis T was regarded as 10 and the horizontal section size N was taken as 67.
Descriptive statistics of the variables included in these models are presented in Table 7 : Note: *** and **; refers that related values are statistically significant at 1% and 5% significance level respectively. The square brackets indicate the t statistics, and the normal parentheses indicate the probability value.
According to the findings in table 1.8 the explanatory levels (R 2 ) of models 1, 2, 3, 4 and 7 are slightly lower. However, according to Gujarati (2004: 258-260 ), this will not a matter. Autocorrelation and variance problems in PDOLS method are solved by Newey -West method. Therefore, the results obtained are generally trustworthy.
In Model 1 and Model 5, the 1% decrease in LC reduced the abnormal returns and the cumulative abnormal returns of stocks adjusted to market returns by 0.1% and 1%, respectively. These values are statistically significant at 1% significance level.
Therefore, the Leverage Effect Hypothesis is valid for this sample.
In Model 2 and Model 6, a 1% increase in IS appears to reduce abnormal returns and cumulative abnormal returns of stocks by 0.1% and 0.05%, respectively. These values are statistically significant at 1% significance level. Therefore, the Price Pressure Hypothesis is valid for this sample.
It is seen that the 1% increase in CAR (-10, -1) in Model 3 and Model 5 reduced the abnormal returns and cumulative abnormal returns of the stocks adjusted to market returns by 0.01% and 1%, respectively. While the first of these values was not statistically significant, the second was significant at 1% significance level. Therefore, the Cash Flow Signal Hypothesis is valid in this sample.
A 1% increase in M / B in Model 4 and Model 6 seems to reduce the abnormal returns and cumulative abnormal returns of stocks by 0.07% and 0.6%, respectively. These values were statistically significant at 5% and 1% significance level, respectively. The hypothesis of the impact of growth opportunities assumes that firms with high M / B rates are able to evaluate investment projects that have a higher added value and allow company to grow. Therefore high M / B ratio can be regarded as a positive signal to the market. According to this hypothesis, the increase in this area will also increase the return of stocks. Therefore, it can be assumed that the Hypothesis of the Impact of Growth Opportunities is not valid since stock returns are negative and statistically significant when M / B rate increase for the analyzed sample.
CONCLUSION
In this study, the existence of negative announcement effect anomaly was determined and confirmed statistically during the seasoned equity offerings held in Borsa Istanbul during 2010 -2015 period. The announcement effect was calculated to be approximately 2.6% over the closing date of the 1st trading day following the announcement, covering the entire sample, and it is significant at the 5% significance level. The main reason for the negative announcement effect observed in related period that majority firms of sample performed seasoned equity offerings are made in the form of a capital increase. On the other hand, positive announcement effects were observed in the seasoned equity offerings in the form of allocated capital increase, as opposed to the general outcomes.
Four independent variables were used in the study as determinants of the announcement effect. These are respectively; Leverage Change Ratio (LC), Cumulative Abnormal Returns (CAR) (-10,-1), Issue Size (Nominal value of shares sold: IS) and Market Value / Book Value (M/B MB). Each variable was used to test whether the hypotheses related to the announcement effect are valid in Borsa Istanbul for the analysis period. LC, IS, CAR (-10,-1) and MB variables were used to test Levarage Effect Hypothesis, Price Pressure Hypothesis, Siganlling Hypothesis and Growth Opportunity Effect Hypothesis respectively.
The leverage effect hypothesis assumes that the increase in firm leverage will increase earnings per share due to the debt tax benefit and therefore the negative investor response will be observed when firms announce seasoned equity offering which decrease firm's leverage level. In the study, the firm leverage ratio was calculated as Total Liabilities / Total Assets. The leverage ratio change was also calculated by comparing the leverage ratio obtained from the year-end balance sheet published before the announcement of the seasoned equity offering and the ratio obtained from the year-end balance sheet published after the announcement. The findings obtained in the study confirm the hypothesis. It has been determined that the 1% decrease in the leverage ratio for the sample reduces the cumulative stock returns by 1%. From here it can be assumed that the Leverage Effect Hypothesis is valid for the period of analysis in Borsa Istanbul.
The Price Pressure Hypothesis assumes that the seasoned equity offering of the firm, in other words capital increase, will lead to a steady decline in the share price. Moreover, according to the same hypothesis, the higher the issue size is assumed to cause the greater the decrease in stock value. The nominal amount of capital increase was taken into consideration as the size of the issue in the study. The company's capital increase is realized by issuing new stocks representing increasing capital, which means that the number of stocks in circulation increases. Therefore, it is accepted that according to the typical supply-demand law in the economy the amount of stock increased will decrease the value of the company. In the analysis, it was determined that the 1% increase in the issue size reduced the cumulative stock returns by 0.05% and this result is statistically significant at the 1% significance level. It has been confirmed that the Price Pressure Hypothesis is also valid for seasoned equity offerings made during the period of analysis in Borsa Istanbul.
The Signal Hypothesis assumes that the seasoned equity offering of the firm is a signal sent to the market. In the literature there are vast majör studies which underline negative signal effect of seasoned equity offerings. The firm's offering decision may be interpreted by current and potential investors in the market as having failed to provide and generate required fund to finance growth and / or investment activities. As a result, according to the hypothesis, due to this negative perception of investors related to the financials of the firm, there is a negative reaction from the market for the announcement of the company's seasoned equity offering and the firm's stocks may show sharply decline. This is called Signal Hypothesis or Cash Flow Signal Hypothesis. In this study, the CAR (-10, -1) variable was used to measure the signal effect. According to the analysis results, it was determined that the 1% increase in this variable decreased the cumulative returns by 1%. Similar to previous hypotheses, this hypothesis also has been confirmed by findings from the study.
Growth opportunity effect hypothesis assumes that firms with higher market value, thanks to their solid market perception, will be able to have more chance to evaluate investments opportunities which is more profitable and can accelerate company's growth than small companies. The M / B variable was used to measure the effect of this hypothesis in the study. In the analysis, the effect of the change in M / B ratio on stock return was examined. The M / B ratio change is calculated by comparing the ratios based on financials published after announcement and before announcement. According to hypothesis, high M / B multiplier can be regarded as positive signal sent to market thanks to being overvalued of firm's stock by the optimsit investors who believe firm's future financial stability. Therefore, it is expected that having high ratio will have positive effects on firm's stock returns. According to the findings of the analysis in the study, 1% increase in the ratio will decrease the cumulative returns of stocks by 0,6%. This finding is also significiant at the 1% significance level. As a result, Growth opportunity effect hypothesis can not be accepted for the sample during the analysis period.
In this study, the effect of the announcement of the seasoned equity offering on the stock price performance and the determinants that caused it were examined by analyzing the market reaction that occurred when the seasoned equity offering was announced to the public. In order to prevent the overlapping problem for the returns calculated during the regression period which formed by the past price movements of the stocks, firms that have made more than one seasoned equity offerings during the analysis period, were excluded from the sample. Thus final sample included 67 firms.
Based on calculation made in the analysis, average abnormal returns and cumulative abnormal returns has been observed regardless announcement made. On the other hand, it has determined that more negative returns were calculated when annoncement was made and this evidence is statistically significiant.
Therefore according to results of analysis, in Borsa İsanbul, announcement effect has been confirmed on seasoned equity offerings made during 2010 -2015 period. According to the calculations made in the analyzes, the effect of the announcement was determined as negative. It is possible to think that the negative effect of announcement is due to fact that the majortiy of offerings made during the review period in the form of capital increases. As evidence observed in this study in line with majority of previous studies, offerings were made in the form of capital increases (public placement) lead to both current and potential investors to think that firms applied offerings are not capable of creating required cash flows to finance its investments operations while offerings made in private placement forms convey to market a positive signal that some investors are interested in the firms. Thus, investors react positively to private placements while give a negative response to the public placements. The findings are consistent with previous studies both in national and international literature.
The factors that caused the announcement effect were also analyzed in the analysis. Independent variables considered as determinants of the announcement effect in the study; Levarage Change Ratio (LC), Issue Size (IS), Market Value / Book Value (M / B Multiplies -MB) and Cumulative Abnormal Returns (-10, -1) (CAR).
In the analysis, each of these variables was used to test previously generated hypotheses to explain the effect of the announcement seen in seasoned equity offerings. LC, IS, CAR (-10,-1) and MB variables were used to test Levarage Effect Hypothesis, Price Pressure Hypothesis, Siganlling Hypothesis and Growth Opportunity Effect Hypothesis respectively.
According to the findings obtained from the analysis;  The decline in the leverage ratio with the seasoned equity offering has been found to have a negative effect on the stock return of the firm, in other words, the Leverage Effect Hypothesis has been confirmed.  The higher the amount of nominal capital raised as a result of the seasoned equity offering, the lower the firm's stock return was observed, indicating that the Price Pressure Hypothesis is also valid for the sample studied.  Another finding in the analysis is that decrease of stock returns was observed as the increase in the CAR variable. Based on this finding, it is confirmed that the Signalling Hypothesis is valid.  Finally; the increase in the M / B ratio variable has been found to have a negative effect on stock returns that is Growth Opportunities Effect Hypothesis is not valid for the sample.
